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Se as marcas sao 0s novos drivers da economia e 0s sonhos sao os eternos
drivers das pessoas, serao entao as marcas a forma que o homem encontrou
para sonhar a economia?



ivity the new secret power of brands

What is ivity?

ivity comes from creativity, futurivity, emotivity, sensitivity, productivity, brandivity
and all other key words for brand value generation.
ivity stands for a new language talking about the secret power of brands.
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Brands are the new
intangible forces

of the XXI century,
the big drivers of
modern economies.

Brands are powerfull
business tools

and equity builders.
HEWHEL R
company’s most
valuable asset.




But brands don’t
grow by themselves.
They rely on talent,
vision, expertise and
strong creativity.




That's why average
brands can look boring,
less profitable and with
a shorted life span.




That’s also why
great brands can
be exciting,
unboring, long
lasting and
meaning big
profit.
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Creativity leads to profit.
Brands and innovation are
exciting tools to improve
profit

The right vision for profit:

Profit is about a perfect balance between company profit and
costumer profit.

Profit is about more sales and higher-margins but also about client
satisfaction, sense of value, rationality, and above all, emotional
engagement.

Profit comes from strong Brandivity - the approach for building
enthusiastic brands using creativity and innovation as primary tools.




















































