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FIRST IT \(VAS AN UNBRANDED MARKET
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THEN BR,f\NDS CAME TO IDENTIFY |
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AND THEN TO DIFFERENCIATE | |
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WHEN COMPETITION CAME |
BRANDS STARTED TO COMUNICATE
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BRANDING 1.0 | | |

CONTROL. EXPLICIT MESSAGES. ON-THE-FACE.
BRAND TALKS-CONSUMERS LISTEN
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BUT NOW THE GAME IS CHANGINCT‘- AGAIN
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WORLD IS CHANGING
- F.U.D.

FEAR- UNCERTAINTY DOUBT
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MESSAGES
ARE CHANGING
CHANNELS

1996 § YELLOW PAGES/NET
2000 | RADIO/NAPSTER
2006 | TV/YOU TUBE





















































































